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"Selling is the personal or impersonal process of assisting and or persuading
prospective customer to buy a commodity or service or to act upon an idea."?
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("Advertising is to give public notice or to announce publicly." - Webster)
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("Advertisement is printed, written, spoken or graphic salesmanship. Advertisements
are designed to sell the products of the advertiser and to influence favourable the public mind,
individually and collectively with respect to the interests of the advertiser." - Frank Presbrey)
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("Advertising is the dissemination of information concerning an idea, service or product
to compel action in accordance with the interests of the advertiser." - Lasker)
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SQTUNG B, A IATTH, @, Yollfdwgd @raer 5. facia foar arsfl, ycier sm—awa,
3qred 9 famy <. IR iduad SfEToTiar AHde dl.”

("Budgets are statements of anticipated result, in financial terms -as revenue and expenses
and capital budgets-or in non-financial terms-as in budgets of direct labour-hours,
materials, physical sales volume or units of production."-Koontz and 0'Doinnell.)

2. Tt ¥Ea wemae! gHRed HHEeR MR IUHATAT Hiel fhar §d qrdiEr fdarR dRomR]

QTS UGl JACTSTUAD B & Ialol AIRGDRI FHBIET IUINT Do TR HRUAT JATell
SIAUTT AT dIN HTATITEd fHHTT TR ad HRaT JdTd.”
("A budget is an estimate of future needs, arranged according to an orderly basis covering
some or all of the activities of an enterprise for a definite period of the time. Budgets are
made up of statistical data which establish measurement of reasonable operating
expectations." - Terry, 'Principles of Management, p. 370)
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